
Measure 92 & Proposition 105: OR and CO GMO Labeling Initiative Results

Against: 

Monsanto ($10,699,650) 

DuPont ($7,556,650) 

Pepsico - Izze and Naked Juice ($4,000,000) 

Coca Cola - Honest Tea, Odwalla and Simply Orange 

 ($2,555,000) 

Kraft ($1,900,000) 

Land O’ Lakes ($1,660,000) 

General Mills - Cascadian Farms, Muir Glen and LaraBar 

($1,515,000) 

Dow AgroSciences ($1,463,650) 

Kellogg  - Kashi, MorningStar Farms, Gardenburger and  

 Bear Naked ($750,000) 

Mondelez Global  - Green & Black’s Organic 

 ($720,000) 

JM Smucker - RW Knudsen and Santa Cruz Organic 

($640,000) 

ConAgra - Alexia ($600,000) 

Hershey - Dagoba ($597,000) 

Bimbo Bakeries ($500,000) 

Abbott Nutrition ($350,000) 

Flowers Foods ($250,000) 

Grocery Manufacturers Association ($250,000) 

Cargill ($246,000) 

Smithfield Foods ($200,000) 

Hormel ($170,000) 

McCormick & Co. ($130,000) 

Ocean Spray ($115,000) 

Mead Johnson ($100,000) 

Bumble Bee Foods ($95,000) 

Welch’s ($65,000) 

Shearer’s Foods ($65,000) 

Sunny Delight ($50,000) 

Knouse Foods ($45,000) 

Michael Foods ($30,000) 

Rich Products ($15,000) 

Niagara Bottling ($10,000) 

Snyder’s-Lance ($5,000) 

Betaseed Inc. ($5,000) 
 

 

For the complete list of donors, view the poster at  

www.cornucopia.org/gmo-labeling-right-to-know/.  

* Donation made in the name of owner/executive  

For: 

Dr Bronner’s ($2,002,011*) 

Mercola.com ($1,075,000) 

Center for Food Safety ($1,262,500) 

Organic Consumers Association ($880,000) 

Presence Marketing ($465,000) 

Food Democracy Action ($735,000) 

Friends of the Earth ($187,000) 

Clif Bar ($170,000) 

Annie’s ($135,000) – made prior to acquisition by  

General Mills 

Nature’s Path ($127,500) 

OSPIRG ($124,694) 

Lemelson Vineyards ($110,000*) 

Boulder/GFA Brands ($103,500) 

Organic Valley ($100,000) 

Stonyfield ($85,000*) 

Amy’s Kitchen ($80,000) 

Hain-Celestial ($50,000) 

Bob’s Red Mill Natural Foods ($45,000) 

Nutiva ($45,000) 

Lundberg Family Farms ($43,500*) 

Food & Water Watch ($37,500) 

Organic India ($35,000) 

Muesli Munch ($34,850*) 

Good Earth Natural Foods ($31,500*) 

Applegate ($30,000) 

UNFI ($30,000) 

Spins LLC ($25,000) 

Organically Grown Co. ($22,000) 

Frontier Natural Products ($20,000) 

KeVita Inc. ($20,000) 

Guayaki ($17,500) 

Alliance for Sustainable Colorado ($15,000) 

Consumer Reports ($15,000) 

Frey Vineyards ($12,500*) 

Wilcox Farms ($12,000) 

Pacific Foods ($11,000) 

Azure Standard ($10,000) 

Bliss Unlimited ($10,000) 

Ciao Bella Gelato ($10,000) 

Earth Mama Angel Baby ($10,000) 

Nancy’s/Springfield Creamery ($10,000) 

PCC Natural Markets ($10,000) 

http://www.cornucopia.org/gmo-labeling-right-to-know/

