I-522: Your right to know.

WASHINGTON STATE GMO LABELING INITIATIVE
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MADHAVA NATURAL SWEETENERS (S1,000), BEAMER'S NATURAL FOOD STORES (S7,000), CENTRAL CO-OP [SEATTLE] (1000), SAPPO HILL SOAPWORKS ($1,000),
SAHALE SNACKS ($1,000), AZURE STANDARD($1,000), OCEAN BEACH ORGANIC FOOD COOP ($500)
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The GMO Divide — Let’s All Reward the True Organic Heroes.

More than 60 countries around the world require GMO labeling or ban GMOs outright — but not the US.

Democratic and Republican administrations, and Congress, have repeatedly ignored the overwhelming majority of Americans who favor labeling GMO foods in the
marketplace. Our politicians seem to be listening to the corporate executives (their donors) instead of the citizenry. In Washington State, corporate interests
spent more than $22 million to narrowly defeat 1-5622, which would have mandated labeling of foods containing GMO ingredients. This is the largest amount of
money ever spent during an initiative campaign in the state's history. After narrowly losing a similar fight in California (Proposition 37) in 2012, when corporate
agribusiness spent $46 million on misleading advertisements, consumers need to vote in the marketplace and stand with the brands supporting “the right to
know” what's in our food.
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